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Introduction
Happy Birthday, TalentEgg! This year marks our 10th anniversary and we could not be more 
thrilled to celebrate. Since 2008, we have made it our mission to create an accessible and 
engaging digital platform where students from all educational backgrounds can develop 
their career skills and connect with top employers from across Canada. Our philosophy is 
based on one clear purpose: to foster enduring relationships between recruitment profes-
sionals and candidates looking for meaningful career opportunities, developing today’s 
young talent into tomorrow’s industry leaders.

Recruitment marketing tailored to young candidates is always changing, and TalentEgg is 
continually innovating our outreach by using the latest and most popular digital and social 
media platforms, large format, place-based out-of-home (OOH) murals and digital screens 
on campus, geo-fenced mobile marketing, top quality employer branding videos and new 
products and services based on our Gen-Y and Gen-Z research. Still, some things have stayed 
the same: TalentEgg continues to be the first destination for students and new grads who are 
“hatching” their careers. In the last 6 years, over 11 million students and grads have used 
TalentEgg to develop their professional skills and find jobs. We connect students to opportu-
nities that actualize the value of their educations and offer employers the chance to engage 
exceptional candidates in conversations about company culture, CSR, and how they can 
forge a career path within your organization. 

TalentEgg now attracts over 3.5 million students and grads per year with our live chats, social 
media campaigns, new social good platform, editorials and audiovisual content, employer 
branding, and on-campus outreach. TalentEgg partners with our sister companies, Chari-
tyVillage and Bmeaningful, to bring students and grads specially-curated volunteer and 
social impact positions to help them gain the critical real-world experiences and core compe-
tencies that are crucial to become a top candidate with Canada’s best employers. 

Together, the TalentEgg team continues to lead our industry through hard work, passion, and 
constant innovation. In 2018, we are expanding our cross-platform multimedia production, 
doubling down on digital and social media marketing, introducing a brand new CSR platform 
for students and employers, as well as partnering with top companies to offer recruiters new 
services. We also continue to broaden our network of career centres and student associa-
tions across Canada to deepen our engagement on campuses from coast to coast.

In addition to the resources offered on TalentEgg.ca, we also conduct valuable industry 
research. After compiling detailed surveys, we are proud to bring you the best practices in 
campus recruitment directly from our Gen-Y and Gen-Z audience. These honest answers 
from students and graduates reveal cutting-edge insights on employer branding strategies, 
social media, in-demand company values and cultures, what these candidates seek in an 
internship or co-op program, professional development expectations, and more! 

This booklet presents qualitative and quantitative data from the Student Judges of the 2018 
TalentEgg National Campus Recruitment Excellence Awards as well as highlights from our 
2018 Student and Grad Survey. We hope you’ll value this resource, and that it will inform 
your next innovations in campus recruitment.
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1 Nuture Culture and 
They Will Come 

Today’s young people value community and culture in the workplace over 
anything else. In our 2018 Student and Grad Survey, we found that the 
number one reason students turn down an employer is if they perceive 
there to be a negative company culture or workplace. Therefore, it is vital 
for companies to create a culture that is so engaging and desirable that 
students actively seek out your organization for FOMO (fear of missing 
out) on the career launching opportunities you have to offer. 

TalentEgg can help you foster candidate attention and showcase your 
culture by producing  our highly coveted employer branding videos, where 
we show future employees an inside look at your company seen through 
the eyes of your recent hires for a compelling peer-to-peer narrative that 
young candidates can relate to and trust. For Gen Y and Z video is king! 
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Once you have recruited your top talent it is essential to retain them. 
The job hopper trend that characterized the Millennial employee, 
continues to affect employers, but improvements can be seen with 
Gen Z starting to enter the workforce.  In comparison to Gen Y who 
typically stayed at a job an average of 18 months before moving on, 
33% of Gen Z say they expect to stay in a job for 1-3 years while 29% 
say they plan to stay at a company for 4-6 years. 

They engage with video far more than text posts or images on social 
media and on all platforms. With 97% of all respondents to our 
survey saying video is their preferred way to learn about employers 
and opportunities, this a crucial tool to promote your company. 

“The video was also well made and highlighted some of the features of the inno-

vative and conducive environment the company provides to its interns and 

full-time employees.”

Ahad Syed, Accounting, University of Toronto Mississauga, 2019

#TEAWARDS

It’s no surprise that students and recent grads continue to thrive 
with (and want) positive reinforcement and recognition of good 
work. Consider setting up affirmation emails or an employee men-
torship program to help recognize and motivate your Gen Y and Z 
employees. Make sure to showcase the methods in which you 
recognize your staff. whether through your various social media 
platforms, on a blog or in a promotional video, as part of your 
recruitment outreach.  Showing you appreciate your employees is 
a great way to promote your positive culture and work environ-
ment and helps to retain your best and brightest.  Let us help you 
tell your story!
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33% of Gen Z say they  to stay in a job for 1-3 
years while 29% say they plan to stay at a com-
pany for 4-6 years 

71.5% of employed recent grads stated they 
were actively seeking  a new poisition with a 
different employer at the time of the survey!

In contrast, Gen Y employees are constantly looking for greener 
pastures.  71.5% of employed recent grads stated that they were 
actively seeking a new position with a different employer at the time 
of our survey! By recruiting for culture fit, you are more likely to find 
the right candidates for your organization who will want to stay on 
for the long haul. Another tip: stagger your training and professional 
development throughout their experience to maximize its impact 
and keep them engaged!

“When a company decides not to recruit just to fill roles but to retain top 

talent, it shows the dedication being put into it.”

Lois Anaide, Finance and Real Estate, York University - Schulich School of Business, 2019

#TEAWARDS
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“It is important to provide outlets for employees during work hours so they can 
relax, de-stress and take a break. This will definitely attract and retain those in Get Y 
and Z. Also, being able to be flexible and understanding that there is a life outside of 
work is very important.”  

Kristen Urquhart, Finance, McMaster University, 2019

#TEAWARDS

To highlight both culture and training, TalentEgg’s editorials and 
videos demonstrate your company’s initiatives through engaging 
storytelling and real life examples and interviews. 

A key component to a successful recruitment strategy is investing in 
creating a positive and friendly workplace culture, then highlighting 
these initiatives through the TalentEgg platform.

5



2 Video - The 
Medium of Choice

Video has been flourishing in the past two years as the medium of choice 
for advertising and engagement on all platforms. In fact, it is no longer 
simply a additional promotional tool but has instead become the focal point 
for capturing the attention of Gen Y and Z. Video gives a human face to 
your organization and allows potential candidates to create a more person-
al connection with your organization. 

It’s no surprise that video is the number one prefered form of engagement 
for students and recent grads in our recent survey with 97% of students 
and grads preferring it over all other mediums to learn about employers 
and their opportunities. It’s a crucial to your employer brand to tell a com-
pelling story, as part of your campus recruitment strategy! This is where 
TalentEgg can assist by producing employer branding videos that showcase 
your organization and your Employer Value Proposition (EVP). These 
videos can focus on professional development, career paths, roles within 
the company, a day in a life interviews, corporate social responsibility, the 
culture of the organization as a whole, and so much more.
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While video is the preferred method of engagement, it’s important to 
have a blend of longer, quality produced video that highlights your 
EVP with shorter, “snackable” videos that capture the viewer’s atten-
tion and draw them in to learn more. You can reach candidates 
through strategic and targeted social media video content that acts as 
a kind of video bait to encourage them to come back to your Employ-
er Profile or career website to get a deeper understanding of your 
culture, grad programs or potential career paths you offer young 
candidates through your longer form videos and editorials.  Features 
such as Facebook live and Instagram live and Instagram Stories pro-
vide authentic reach to your audience on platforms they love to use 
and a great way to show them the behind the scenes or an inside look 
at your organization. 

“Highlights for me were the Branded campaign with TalentEgg which invoked that com-

petitive spirit in students, the 'day in the life' video series which provides meaningful 

insight to potential co-op students/interns, and the microsite which is a thoughtful 

crafted edition that gives much needed tips.”

Ahad Syed, Accounting, University of Toronto Mississauga, 2019 

#TEAWARDS

Instagram Story Written Editorial Campaign
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“Great social media presence, especially with Youtube videos which are creative 

and insightful, makes you stand out from other companies.”  

Kisten Urquhart, Finance,  McMaster University, 2019

#TEAWARDS

TalentEgg can also help you to produce short sizzle clips that you can 
be used to cross-promote on your various social media platforms to 
create engagement and amplify your employer brand.  Video is no 
longer an option, but a necessity. It has become a powerful tool for 
broadcasting your company to top talent and will only continue to 
grow in popularity. You don’t want to miss out, and we can help!

97% of all respondents to our 
survey say video is their preferred 
way to learn about employers and 
opportunities.

TalentEgg’s YouTube Channel 
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Video Campaigns
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3 Stay on Top of 
Shifting Platforms

By an overwhelming majority, students and grads are using social media 
and online websites to find job opportunities. 75% of Students say social 
media and online services are their number 1 place they look for job oppor-
tunities and learn about employers.  Social Media is constantly changing -- 
so quickly in fact that even within the last two years, TalentEgg has noted 
an enormous shift in the platforms that Millennials and Gen Z are using. In 
2016, 100% of students and grads surveyed named Facebook as their 
number 1 social media platform, 76.3% were using LinkedIn, 62.7% were 
on Instagram with 59.3% on Snapchat. However, in our most recent survey, 
this has shifted massively. Instagram has taken over as the number 1 pre-
ferred platform for students and grads at 38% with Facebook following at 
31% and LinkedIn dropping to 13%. Among highschool students, the pref-
erence is even more stark with 67% preferring Instagram, 50% using You-
tube, 42% on Snapchat, 33% on Facebook, and 8% LinkedIn. That’s why, 
depending what demographic you are trying to target, it is critical that you 
use the right platform. Older Millennials still favour Facebook, but the 
overwhelming number of students and recent grads are Instagram users. 
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75% of Students say social media 
and online services are their 
number 1 place they look for job 
opportunities and learn about 
employers.

Facebook 100%

2016  Students and Grads  

LinkedIn 76%

Instagram 62.7%

Snapchat 59.3%

Instagram 38%

Facebook 31%

2018  Students and Grads  

1111

“Recruitment marketing and outreach has been effective through the use of its 

social media as it recognizes that it is the medium that many students go to find out 

about hiring initiatives.” 

 Yutika Shahani, Global Management Studies - Business Management, Ryerson University, 2020

#TEAWARDS

In our research, we also identified that 75% of Gen Y and Z respon-
dents believe that it is highly important for employers to have a strong 
social media presence and online visibility. With the top 2 places 
students hear about job being on Social Media and Online Websites, 
what can you do to make sure your online and social media presence is 
strong and engaging? Is it time that your content got a refresh? 

LinkedIn 13%



Here at TalentEgg we can help you authentically reach your target 
audience through branded email and social media marketing, as well 
as benefit from our large and engaged following who interacts with 
and shares TalentEgg content on Instagram, Facebook, LinkedIn and 
Twitter on a daily basis. We are constantly on top of new trends and 
features within the digital marketing sphere. We are being innovative 
and present on new platforms such as Instagram Stories, Instagram 
and Facebook Live, as well as a brand new feature to Instagram: IGTV, 
where you can now showcase up to a full hour of video content to your 
followers. 

Gen Z are media savvy experts at spotting inauthentic content and 
they’re able to tune out what isn’t genuine. We know students and 
grads want engaging content, and most preferably in video form, 
that’s why we create authentic content that does not feel like a sales 
pitch, but rather useful information your audience wants to hear 
about. We work with your company to ensure a consistent brand 
image is being portrayed through customizable profiles, as well as on 
social media and email.

75% of Gen Y and Z respondents believe 
that it is highly important for employers to 
have a strong social media presence and 
online visibility.

12

“I love that the program focuses on social media. I personally use social media a 

lot in my job searches.” 

Sarah Pointer, Bachelor of Arts - History, Mount Royal University, 2020

#TEAWARDS



When attempting to reach students on campus and online, it’s import-
ant to remember that, as digital natives, they are used advertising and 
promotions in all the media they consume and comfortable with 
follow-on ads, or “remarketing” on multiple platforms that follow them 
as they surf the net and engage with social media. In other words, they 
want to consume media when and where it is most convenient for 
them and on all their devices, and employer brands need to be ready to 
deliver. One of our new products we offer are geo-fenced mobile 
marketing campaigns that use an algorithm to deliver employer brand-
ing ads to 18-24 year old students using the most popular websites 
and apps used by that demographic within the targeted location, 
typically on a specific campus. 

TalentEgg’s Instagram Content Facebook Social Media Post

Twitter Social Media Post LinkedIn Post

1313
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Mobile targeted ads are particularly effective to reach young candi-
dates, because Millennials and Gen Z have their smartphones on them 
at all times. And students are hungry for information about job oppor-
tunities.  This is just one of the reasons why our mobile job ads to 
students receive more than twice the industry standard CTR (click 
through rate) proving our impressive engagement with young candi-
dates. 

Geo-fenced Mobile Marketing Campaign

Paid Facebook and Instagram Advertisements

14
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4  On-Campus 
Presence is More 
Important than Ever, 
Even to Digital
Natives

We get it, you can’t be everywhere on-campus all the time. But, what if you 
could? At TalentEgg, we recognized the need for campus engagement that 
goes beyond face-to-face events and a physical presence. Even though, 
students spend a huge amount of time on their screens, in our 2018 Stu-
dent and Grad Survey, 85.3% of Gen Z currently attending University or 
College believe that it is important to very important for employers to have 
a strong presence on-campus. This presence can be enhanced by creating a 
strong employer brand on-campus through various advertising strategies 
that TalentEgg offers clients.  We have introduced highly effective large 
format on-campus murals, digital screens and mobile targeted ads for top 
clients who really want to make an impression on students.  
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“Good on-campus student engagement thanks to their innovative ideas like 

partnering with universities and with TalentEgg” 

Melody Habbouche, Computer Science, University of Ottawa, 2019

TalentEgg has launched three large format mural campaigns in the 
past year with stellar success.  For example, one client achieved a 
total of 2,908,026 impressions in a 6 week campaign across only 4 
favourite campuses (UofT, York, Western, and Queens)! All three of 
our clients saw an average of 62% increase in the traffic to their pro-
files on TalentEgg during the campaign periods.

#TEAWARDS

Large Format Mural

Clients saw an average of 62% increase in 
the traffic to their TalentEgg profiles during 
the campaign periods.
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Large Format Murals 4
17
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In every successful campus recruitment strategy, we see over and 
over again how important it is to students for employers to be engag-
ing on-campus. While students find out about job opportunities 
online, they still prefer to meet potential employers at campus events.
Although perceived to be less popular in recent days, the somewhat 
maligned Career Fair is still registering among our student respon-
dents as being the most preferred on-campus event with 58% saying 
it’s their favourite event to attend to learn about employers, followed 
closely by Information Sessions and Networking Events. However, in 
our recent survey, we also found that majority of students only attend 
1-2 campus events per year. 

#TEAWARDS

“I like that you have used different methods to engage students on Campus and 

not only increase student engagement you also addressed some issues students 

face which is great.”

Keren-happuch Dodo, Business Management, University of Winnipeg, 2019

This demonstrates how place-based, large format murals in high 
traffic areas on campus is a fantastic way to build employer brand 
awareness and engagement by bringing your value proposition 
directly to students, in hard-to-miss media and locations, where they 
study, relax and work out. Better yet, we make sure these large scale 
marketing efforts have actionable links to your online platform to 
keep the conversation going.

58% of students say their favourite 
on-campus event to attend are Career 
Fairs. Closely followed by Information 
Sessions and Networking Events.

18



This makes it crucial for employers to be seen at these events. Howev-
er, it can be challenging at large events to feel like you’re really captur-
ing the attention of students with so many other booths and informa-
tion to absorb. TalentEgg is so egg-cited to offer a brand new service 
to employers for customized on-campus conference gear and trade 
show displays. Our in-house design team will work with employers to 
create memorable and effective booths and banners for on-campus 
events to align with your employer branding and recruitment messag-
ing and produce and deliver the final product to your offices at an 
affordable price. This will ensure that your time spent on campus is 
memorable by amplifying your employer brand to get the attention of 
students and leaving a lasting impression. 

Excellent breadth in terms of utilizing digital means as well as in-person means to con-

nect to students, share with them the company's opportunities, and build relationships 

with them that add value.”

Arni Mapili, Masters of Business Administration, University of British Columbia, 2019

Instagram Story On-Campus Campus Gear

85.3% of Gen Z currently attending 
University or College believe it’s 
important for employers to have a 
strong presence on-campus.

4

44 419

#TEAWARDS



#TEAWARDS

“By being present on campus and funding case competitions, it is nice to see a 

company taking interest in being on campus through various methods” 

Yutika Shahani, Global Studies, Ryerson University, 2020

While it’s extremely valuable for employers to be present at events 
such as career fairs, networking sessions, and workshops, you can 
utilize being on-campus as an opportunity to explore new ways to 
engage with students. Students respond positively to innovative 
methods of interaction like case competitions, hackathons, sponsor-
ing student association events at schools, or hosting online challenges. 
The greater the interaction between employer and student the more 
powerful the engagement of students with the employer brand.

Custom Retractable Banners
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5Highlight your 
commitment to social 
responsibility by get-
ting students involved

Corporate social responsibility (or CSR), as it reflects an organization’s core 
values, has become a paramount element in the creation of an employer 
brand in recent years. CSR not only positively impacts our communities, it 
also creates a positive reflection on your company -- especially in the eyes 
of young candidates. We have identified a significant shift in Gen Y and Z 
students and recent grads in the value they place on potential employers 
having a strong CSR initiative or volunteering program. 

In our 2018 Student and Grad Survey, 74.7% of grads ranked social respon-
sibility as important to very important, that’s 5% more than last year. We 
also found that 75% of high school students and 63.7% of university and 
college students are already volunteering. Second to “negative company 
culture and workplace,” the absence of social responsibility initiatives at an 
organization was enough to make them consider turning down a job offer. 

21



80% of Gen Z reported that they volun-
teer at least sometimes.

Written Editorial Campaign

#TEAWARDS

It’s more important than ever before to showcase your CSR initia-
tives to attract and retain top talent to your organization. TalentEgg 
can highlight these initiatives through our thoughtfully crafted and 
thoroughly researched editorials and video content, where students 
and grads regularly visit for their most trusted career advice. 

74.7% of grads ranked social responsibility 
as important to very important, that’s 5% 
more than last year.

22



“It's great to combine volunteering in a working environment.”

Pham Anh Tuan, Bachelor of General Management, College of the Rockies, 2019 

Students and new graduates are also interested in demonstrating 
their own commitment to Social Responsibility. TalentEgg knows 
that entry-level employees increasingly view their careers as a cen-
tral part of their lifestyle, and are invested in the meaningful impact 
their careers can have within the community.

4

While we recommend featuring your CSR efforts, we also think that 
this strategy can be taken one step further. What better way to 
engage your talent pool, than getting them to participate in your 
current CSR initiatives? TalentEgg is so egg-cited to launch our 
newest platform, The TalentEgg xocial Impact Movement! On this 
platform employers can showcase their CSR initiatives and engage in 
some Competitive Kindness™. With exclusivity to university and 
college campuses across Canada, TalentEgg provides the opportunity 
for organizations to create their own social impact campaigns, where 
students from across the country can participate. 

23

Employers who offer their employees opportunities to volunteer, join 
a social outreach initiative internally, or participate in annual commu-
nity involvement days are instantly appealing to student candidates 
and allow them to visualize their careers with purpose within your 
organization. Bonus: you’ll be giving future employees an inside look 
at their potential experience and highlight your organization’s core 
value, to help young candidates make a better fit with your team. 

#TEAWARDS

“The video was very well edited and demonstrated the diversity of the firm and its 

commitment to CSR.”

Ahad Syed, Accounting, University of Toronto Mississauga, 2019 



TalentEgg Spring xocial Impact Landing Page

2524
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Not only will your campaign give back and highlight your core values as 
an organization, it will allow students to demonstrate core competen-
cies by completing various challenges specially designed to require soft 
skills, such as Leadership, Critical Thinking, Communication, and many 
other desirable attributes in young candidates.  Students win points for  
each challenge completed, gradually earning badges that demonstrate 
their top core competencies.  Our back end reporting functionality 
provides you with data about and to top talent who’ve demonstrated 
they have the qualities you are looking for. 

“Providing info on how students can make an impact with several business units 

is great to see. Us millennials really do want to see how we will make an impact.”

Kathleen O’Keefe, Bachelor of Psychology, York University, 2020

NEW TalentEgg Spring into xocial Impact Campaign

2525
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By connecting with students through this gamified social impact 
platform, you gain insight into potential future employees, build 
engagement with students on campus and develop a relationship 
with candidates while amplifying your employer brand in a fresh, fun 
and innovative way. Though the TalentEgg xocial Impact platform, we 
can help you to recruit, retain and engage with top talent across 
Canada! 

“I enjoy using the TalentEgg xocial impact movement because it helps expand my 

network outside of the working world while still adding value to my professional 

path. So far my communication and initiative skills have been developed by the 

TalentEgg xocial impact movement. I think it is a wonderful tool to help both your 

personal and professional skillset.” 

Sorcha Killian, Bachelor Business Administration, Brock University, 2019

NEW TalentEgg Spring into xocial Impact Campaign Student Profile

426
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6 Invest in Workplace 
Mentorship and 
Training Programs 

The desire for young professionals to engage with their superiors on a 
more personal level is a continually growing trend. Looking for opportuni-
ties to grow and career advancement, young professionals prefer to be 
guided by their fellow colleagues instead of simply delegated to.

Students and new graduates seek out employers who invest in career 
development opportunities for both new hires and throughout their career. 
Our Career Incubator blog prepares students for the workforce by sup-
porting their career development with informational articles on interview 
skills, application tips, resume-building techniques, and more. We are 
committed to showing students how to grow both personally and profes-
sionally and want to showcase to them how they can continue to develop 
with our clients’ opportunities and initiatives.

27



TalentEgg can highlight your continuing education programs, training 
modules, and mentorship programs on our Career Incubator Blog. 
This is a great opportunity to showcase career growth by featuring 
interns, co-ops or entry-level employees who have been successful in 
these programs as a testimonial. With video being the most preferred 
method of engagement among Gen-Y and Z, we also create meaning-
ful video content to compliment your written editorials. These arti-
cles and videos are key in promoting your companies workplace 
culture and training programs. By broadcasting these programs 
through the TalentEgg platform students and recent grads who 
frequent our website will gain valuable insights into your company 
before making their career decisions. Our personalized employer 
profiles, that can feature the editorials and videos, is another key 
avenue to provide insights into your company for students and grads, 
showing them a potential career path.

“I love the open-door policy and the senior management commitment to the suc-

cess of the Graduate Rotational Leadership Program. In addition, it is valuable for 

students to have access to in-person learning & development opportunities (lunch 

& learns) as well as online courses to supplement their knowledge base (online 

learning).” 

Canny Chiu, Business Administration, George Brown College, 2018

#TEAWARDS

 “I think it's great how you immerse your new interns with alumni's of the program 

so they can get tips and tricks to help them succeed within it. In such big programs, 

it is easy to feel lost, unsure, or uncomfortable asking for advice or help. I think the 

buddy system is really important”

Kaitlyn Han,  Media Information and Technoculture (MIT), Western University, 2019

28



Customized Employer Profile

#TEAWARDS
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“I really like your coach and buddy system, and that you give students access 

organised activities, it would help to make them feel part of the organization.”

Olayemi Morgan, Management, University of Toronto Mississauga, 2020

What Gen Y Values

Opportunities for Career Development 26%

Positive & Friendly Atmosphere 20.7%

Compensation & Benefits 13%

There are several benefits to having a mentorship program in your 
workplace. Arguably, the most important benefit is creating a support 
system for new hires and young professionals just starting their 
career. Their mentor can act as a sounding board and provide profes-
sional advice, helping to guide the new employee to work in line with 
the companies’ ideals and values. Typically, mentors are employees 
who started a year or more before the new employee so that their 
experiences and knowledge is still fresh in their mind. Through our 
research, we have determined that mentorship programs are 
extremely valuable to potential candidates. 

41% of Gen Z are more interested in growth 
opportunities and career development than 
high salary when looking for their first job.

30



Office Hours - Virtual Information Session

#TEAWARDS

A great way for your company to promote training and mentorship pro-
grams is through TalentEgg’s live Office Hours session. During a 1-hour 
live Q&A, TalentEgg moderates questions straight from prospective 
students and recent grads where they can inquire about your recruit-
ment process, onboarding programs, career opportunities and more. A 
representative from your team answers their career related questions 
and how they can be successful within your organization. 
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7Create a Seamless 
User and Candidate 
Experience

We heard it straight from students and recent grads - make the onboarding 
experience simple and effective. Students don’t want to re-enter their 
information on multiple portals or have to click through to multiple pages 
on your website to get the information they want. They want to be able to 
access the information you provide them in a timely manner.

Students and grads from our most recent survey indicated that it was 
important for employers to have a strong online presence. The more infor-
mation they have access to, the better quality candidates you will attract. 
Your website should be easy to navigate, with clean and interesting con-
tent. Gen-Y and Z are extremely visual and will engage with your website 
or social media profiles if they are attracted to what you’re putting online. 
Since you already know from this Guide, showing candidates what type of 
experience they can have at your organization is crucial to successful 
recruitment, it is incredibly important to showcase your culture, growth 
opportunities and testimonials throughout. 
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“The site is very informative and helpful, especially providing example career paths 

that students could take. Testimonials from students who worked at the company are 

also a good way in providing insight to the work culture from people that are of similar 

age to the students that are applying.” 

Kristen Urquhart, Finance, McMaster University, 2019

“I love that the web page is scrollable and easier to navigate as a candidate. I also find 

the search bar for job opportunities incredibly useful for candidates who know what 

positions they are interested in and saves valuable time from the candidate side.”

Canny Chiu, HR Management, George Brown College, 2018

It is imperative to engage with students and grads online and Talen-
tEgg can help! By utilizing our student following to promote your 
company and post job opportunities, continuing education programs 
and events, you can rest assured that you’re reaching the best talent 
pool across Canada. Since students want to access information easily 
and effectively, our customized employer profiles are designed to 
reflect your brand, highlighting the best features of your company’s 
culture, training and opportunities!

“Lots of great information is on the website and many different opportunities are 

noticed during the first visit. Student can immediately find out entry-level programs, 

co-op, explore careers without even leaving the first page. Really well-designed and 

gives a personalized feeling when looking for career information. In addition, every-

where on the website showcases an intern and you get the feeling that they really put 

effort and commitment to their student employees.”

 Michael Galambos, Human Resource Management, Ryerson University, 2019

#TEAWARDS
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“I really like the idea of providing a video pre-screening option instead of a phone 

interview. It is interesting as it allows space for creativity.”  

Mylene Tran  ,International Management , McGill University, 2018

#TEAWARDS

In following the video trend, many companies have shifted to video 
interviewing (TalentEgg included!). On our NEW TalentEgg Video 
Interviewing Platform we are able to engage with applicants by creat-
ing customized interview questions and having them answer through 
video. In addition to one way interview answers, we also offer two 
way interviews and a panel interview capability that can include up to 
10 participants.  With IBM’s Watson powered AI, you can identify and 
shortlist top candidates and schedule follow up interviews.  This has 
been a great way to put a human face to the recruitment process and 
allow candidates to show you they’re more than just their CV.  Use 
our platform throughout your annual campaign for all your hiring or 
sign on for discrete, a la carte services just when you need them.   

NEW TalentEgg Video Interviewing Platform34



In our most recent TalentEgg Challenges, online case studies, we 
worked with the software developer to redesign the platform to 
create a video powered Challenge, where applicants could submit 
3 minute video pitches along with their submissions to celebrate 
TalentEgg’s 10-year anniversary. Finalists will be chosen to inter-
view in front of a LIVE panel of judges, composed of HR and Mar-
keting Guru’s from top Canadian employers. This is an egg-cellent 
way to take video and our TalentEgg Challenges to a whole new 
level.  We are excited to  offer this video service to you, whether 
you need this for your video interviewing in your recruitment 
process, or you want to conduct case studies and complete a 
TalentEgg Video Challenge of your own! 

NEW TalentEgg Video Challenge 3535
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I’m currently completing my final co-op as a HR Coordi-
nator at George Brown College. I am incredibly passion-
ate about Human Resources; specifically Talent Acquisi-
tion.I signed up as I thought it was super empowering to 
see companies ask for feedback from young people.

Canny Chiu
HR Management
George Brown College, 2018

Layemi Morgan
Finance
McMaster University, 2019
I am originally from Lagos, Nigeria and have been 
schooling in Canada for three years now.  I plan to 
pursue a career in Management Consulting. Apart from 
showing me new programs and events, this judging 
experience taught me that industries that I may not 
have been interested in before may have a place for 

Jennifer Dubois
Managing People and Organization 
Dalhousie University, 2018
I decided to apply to be a part of the Judging Panel since 
my friends and I are students always on the job hunt and 
I saw this as an opportunity to see what companies are 
doing in order to recruit students like myself. What I also 
found interesting was seeing how companies are trying 
to engage their student audience.

I  was born in Hong Kong and moved to London, ON 
to attend Western University in 2015. I would 
recommend the TalentEgg Awards student judging to 
other students because I think it is a great opportuni-
ty for students to understand that while these big 
companies may be daunting, they are really trying to 
do the best for every person that plays a role in their 
company.

Kaitlyn Han
Media Studies
Western University, 2019
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I am a third year History major attending Mount Royal 
University in Calgary. I completed a business minor in my 
first two years of studies. As of current I am working on a 
second minor in Indigenous studies. I learned from this 
experience that firms are actively seeking out students. I 
felt empowered and encouraged from this experience.

Sarah Pointer
Bachelor of Arts – History
Mount Royal University, 2020

Kristen Urquhart
Finance
McMaster University, 2019
I am originally from Lagos, Nigeria and have been 
schooling in Canada for three years now.  I plan to 
pursue a career in Management Consulting. Apart from 
showing me new programs and events, this judging 
experience taught me new industries may have a place 
for someone with my skillset. 

Yutika Shahani
Global Management Studies 
Ryerson University, 2020
I was born in Toronto and shortly after moved to the 
island of Curaçao in the Caribbean, I moved back home 
to pursue my undergraduate career at Ryerson. I decided 
to apply to become a judge as it seemed like a unique 
opportunity to take a hands-on approach to evaluating 
different recruitment and promotional strategies while 
learning more about a company’s corporate culture.

I currently pursuing an undergraduate degree at 
UTM, and aspire to attain a CPA Designation. The 
Student Judge panel is an excellent way to gain some 
insight into what efforts employers are making to 
hire the best and brightest for their firms, and how 
they implement their core values. 

Ahad Syed
Bcom - Accounting Specialist
UofT Mississauga, 2019
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Work With TalentEgg
Do you want to make the most of your 
campus recruiting initiatives? Here are just a 
few reasons why you should partner with 
TalentEgg:

• This year, over 3.5 million students and grads from across Canada will 
use TalentEgg to find a job and prepare for their careers. We are by far 
Canada’s most popular and comprehensive online career resource for 
students and grads!

• Students and grads come to TalentEgg for the purpose of learning about 
employers like you and the meaningful job opportunities that you offer

• From customized employer profiles to career guides, videos, editorial 
content, live office hours web chats, and representation on popular social 
media plaforms, be front and centre as students and grads navigate the 
school-to- work transition

• Whether you want to reach a targeted demographic or a broad pool of 
potential hires, TalentEgg ensures that the right candidates know about 
your opportunities

• With our rollout of brand new products and services such as our new 
TalentEgg xocial Impact Movement, On-Campus Gear, Video Interviewing 
Platform, TalentEgg Video Challenges this year, 2018 is shaping up to be 
our best year yet! 

Learn more about TalentEgg
Visit TalentEgg.ca

OR CONTACT

Mary Barroll, President
mary@talentegg.ca | (416) 358-3991
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Hire the BEST social 
impact professionals 

www.bmeaningful.com

What We Offer
- Listings of your value-driven openings
- A branded Impact Profile of your company
- Content sponsorships 
- Email campaigns 

Bmeaningful offers a great way to 
showcase your CSR and reach 
thousands of professionals who want 
to work with organizations with 
purpose. 

Visit Our Website!



Thank You 
to our Sponsors 



Lore

#TEAwards
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